Why Code of Marketing of
Breast-milk Substitutes
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Estimated under-5 deaths prevented

Source: Lancet Child Survival Series 2003
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- Infant feeding patterns by age: Percent distribution of
children aged under 3 years by feeding pattern
by age group,Thailand, 2005-2006
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Development the Code In Thailand

* International Code of Marketing of
Breast-Milk Substitutes, WHA 34, 1981
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* Voluntary or Agreement Basis



International Code of Marketine
of Breast-nmulk Sulstitggs,.
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Status of the code

Law

2
Man.y‘ ! | h
provision laws )3 )3 )R

Voluntary
measure

Few provision
laws

Some
voluntary R
guidelines 2

2

uKaviiNN : state of the code by country 2006, IBFAN 1



Negative factors affected BF
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Code Violation
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waavUssinnuaINdafuvinazusdninidnisasiidanantnaiyi

a.litndunistaraniszanduiuinn sluuunAss1TaY

(Public Relations and Promotional Campaigns in Any Forms)

UszLANUAIN]IN AU LT N AUIU | T2URY
UNNIRIUITLUNITA Nestle 1 1.5
Dumex 2 2.9
ANWTLRTURINSUMITALRLLANLAN - -
(complementary food) -
NAGAUTAU Nestle 1 1.5
Wyeth 1 1.5
Dumex 2 2.9
TaUwunITaLLIR - 59 86.8
323 68 100
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LRAIUTLLANUDAINANAUNLLAZUTEN

b.MiAN1TLANAIALNAIMITNITAURSLANLAN URIUTULA LY

(Distribution of samples of food for infants and small children and gifts

to a mother)

Usetnnuadndnnausi 13N U [T28RY
UNHIFINITUNITA Nestle 2 2.9
Mead-Johnson 5 /.3
Wyeth 1 1.5
Dumex 5 /7.3
UNNIFATA LD Wyeth 1 1.5
Dumex 1 1.5
ANUWTLRIURINTUMITAURLLANLRN |- -
(complementary food) -
NARALaTaU Mead-Johnson |1 1.5
Dumex 1 1.5
lLunwunisasiia - 51 75.00
FIp b1 68 100
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LaAVLSELANUDINE R FurTuasusEN
C.nilnvun1saaafnaantdlingsa wil LazAsalAIaLnTY

Marketing personals make a direct contact with a pregnant woman, a
mother and their families

UszLANAININ AU UFTEN MUY [T2HaY
UANE RV S IR RET Nestle 1 1.5
Mead-Johnson | 2 2.9
| Wyeth 1 1.5
UNNIFATaLiag (follow up formula) Nestle 1 1.5
NAGAUTAU - - -
R IRRER S - 63 92.6
523 68 100
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LRAIUILLANUDINA AUV LALUTEHNTA

d. Idgaruusasaasadutiun tarandssaguiusainismsatasian

lan(Use of public health centers as a venue of public relations and
promotional campaigns of food for infants and small children)

UssLANUINIAN N U UTHN AU | T2URY

UNHIFINTUNTA Nestle 1 1.5

| Dumex 2 2.9
UNHIFgRTeaLilay (follow up formula) Wyeth 2 2.9
ANIMTLRIUR NS UMTAUALLAALAN - - -
(complementary food)
NRNAULVIAUY - - -
luwunisasiia - 63 92.7
5 68 100
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UROIUTLLANUAINA A AU VIURSUTEN
e.71U3NAMITMITALRLLAALRAULARAIUUIANTRIEITUR Y
(Donation of food for infants and small children to public health service centers)

UssLANUINRR S UTEN AUIU IDERY
UNFNIFINTLINNTN Nestle 3 4.4
Dumex 1 1.5
Wyeth 1 1.5
| Mead-Johnson 1 1.5
UNNIgnIcaLiad (follow up formula) Wyeth 1 1.5

ANIUITLRFURINSUMITAUALLANLAN :
(complementary food)
NROAUVTAUY 3 - -
LaunwunlIsaziiia - 61 89.6
334 68 100




LEAIUTLLANUDINI AUV URLUIHN
f. 115281921 ITMITALRLLANLANLALARIATRIEITUR
(Giving samples of food for infants and small children to public health officials

UTLLANUDIN IO AU UFHN AUIU SRLNY
UNHNIFINTLINTA Nestle 2 2.9
Mead-Johnson 2 2.9
Dumex 1 1.5
uunvgasaatilag (follow up formula) Mead-Johnson 1 1.5
ANUTLRENRIUSUNNTALRLLANLAN : : -
(complementary food)
NN AUV U - - -
Lwuni1sazLiin - 62 91.2
521 68 100
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g. mauawaommsmsﬂua meé‘ﬂ‘imﬂ“l,:iaﬁmﬂﬂsvimjﬁuavﬂmmmaoms
W@evanalaunw AldIaLarduasauadaInsilanaunuunwi(Giving
information on food for infants and small children without explaining
the usefulness and importance of breastfeeding as well as the cost and
risks of breast milk substitutes

UssLanuaINdnsauy UIHN AU [TDEURY
UNFIFINIUNITA (infant formula) - - -
UNNIFATRaLiad (follow up formula) |Wyeth 1 1.5

ANWITLRTURINSUMITALRSLANLAN - - -
(complementary food)
NAG AT Nestle 1 1.5
luwunsasiia - 66 97

U 68 100




h.lan&1siznn1sasamsmisnuaztdnidnifivdnguaiednie
AInenAdasLaznumINN39 (Academic paper on food for infants and
small children is not supported by any scientific evidence and
contains some exaggeration)

UssLanuaIndnsan 13N AU | IDURY

NI IUNIIN (infant formula) Snow 1 1.5
Brand

uupIgnsaaLilag (follow up formula) |Wyeth 2 2.9

UL UEUSUNMITALRZLANLAN = - -
(complementary food)

NAMAUVTAU - -

lTadwunlsaziin - 65 95.6

U 68 100




LARAUDINAA T UYIDIMITMTALRSLAALRALIAITUATWURINMITANI D
Aannuntne1la&ua(Labels of food for infants and small
children feature pictures of infants or persuasive message

UsTLANAININ AU UTEN AU |T2URY
UUNIFINTUNITA Dumex 2 2.9
| Mead-Johnson |1 1.5

UNHNIFOTAALIAY Nestle 1 1.5
Wyeth 2 2.9
Dumex 1 1.5

ANWTLRFURINSUMTALRLLANLAN | Nestle 1 1.5

(complementary food)

NRn AU AU Nestle 1 1.5
Dumex 1 1.5

lLauwunITaLLie - 58 85.2

323 68 100
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Atz duiusnasduuuAgI a1
(Public Relations and Promotional Campaigns in Any Forms)
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A TaAralsymduRNusnasduuuLARISITUAU
(Public Relations and Promotional Campaigns in Any Forms)
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(Public Relaf';g’or?sﬂ‘iuﬂcjlmuwuﬁ?qngﬂmemmmsm?ju
and Promotional Campaigns in Any Forms)
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(Giving information on food for infants and small children without explaining
the usefulness and importance of breastfeeding as well as the cost and
risks of breast milk substitutes
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(Giving information on food for infants and small children without explaining
the usefulness and importance of breastfeeding as well as the cost and risks
of breast milk substitutes
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Arauul A ldINaLaauaTaUaIAIRITN TANALNUUN UL
(Giving information on food for infants and small children without explaining
the usefulness and importance of breastfeeding as well as the cost and
risks of breast milk substitutes
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ATTULANAIDEIIAIVITMITAURLLANLRN ADIUTEYLALN
(Distribution of samples of food for infants and small children and gifts to a mother)
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ATTLANGIAELNIDIRITINTALRLLAALAN URIUTEYLLALLY
(Distribution of samples of food for infants and small children and gifts to a
mother)
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(Distribution of samples of food for infants and small children
and gifts to a mother)
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lan&sizNA1sEasa IITMsnuazdndn bifivdnguaredenieinendans
LaZtAuAINAFY (Academic paper on food for infants and small children
is not supported by any scientific evidence and contains some
exaggeration)
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lang153AIN1IsIEavaMIsNsAlasdNdn Bidudnguaredemevinendans
waztnuAININlZ9 (Academic paper on food for infants and small
children is not supported by any scientific evidence and contains
some exaggeration)
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onvenient locations.)

R

‘am'lat it takes to make a heal[hy baby.
‘ it doesn’t cost a thing.

od outlets.
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